Abstract. This paper explores the current situation of China's e-commerce development. It expounds on various benefits brought by China's e-commerce development, such as promoting the economic growth. It also claims that many serious problems existing in the development process, especially the service quality, safety issues and lack of shared standards. At the end of the paper, some strategies are proposed, in order to solve these problems.
Introduction
Currently E-commerce is developing fiercely in China. The international economy is stepping into the information age. E-commerce combines traditional patterns with information technology and is becoming a big impetus for the international economy. Compared with traditional economic patterns, e-commerce will bring greater influence on people's lives and even the whole society. It will also help update and promote China's traditional business [1] . Nowadays, words such as Alibaba and Taobao are more and more popular to us. More and more people tend to buy things online. According to the internet resource, the total sale of Taobao is 3 trillion RMB in 2015 [2] . E-commerce does bring many benefits for people and the society. However, there are still many problems which have negative effects on China's e-commerce development. In this paper, benefits, main problems and possible strategies will be explored.
What is E-commerce?
E-commerce is an application of modern information technology in business activities. As a new communication and trading method, e-commerce is the result of people constantly pursuing high proficiency. The formation of e-commerce brings tremendous effect to people's social and economic life and has totally changed the economic structure. Companies, consumers, industries, market, the running and coordination of macro-economy in e-commerce all have different characteristics. E-commerce can be defined from a broad sense and a narrow sense. To define it broadly, e-commerce refers to the process of utilizing IT technology to make all business activities economized [3] . It includes not only online trading, but also supply chain management (SCM), customer relationship management (CRM) and OPS. In the narrow sense, e-commerce concerns business activities happened online. In a word, the use of Internet and information technology is the key to e-commerce.
The Benefits E-commerce Brings for the Economy
As a new commercial model, e-commerce has already become a new engine fueling China's economic development. In recent years, China's e-commerce has developed rapidly, with the volume of business transactions reaching a new high. At the same time, the application of e-commerce in various sectors is continuously expanded and deepened. Relevant service sectors also flourish correspondingly and the supporting system is being completed. Currently, China's e-commerce is integrating with the real-economy deeply and advance to a stage of scale development. The influence of e-commerce on social and economic is also increasing, which can be reflected in the following aspects. Statistics shows that by the end of 2015, the trade volume of China's e-commerce amounts to 18.3 trillion RMB, an increase of 36.5% compared with last year. Among them, the trading volume of B2B e-commerce reaches 13.9 trillion RMB, an increase of 39% compared with last year. At the same time, the trading volume of China's online retail market has already reached 3.8 trillion RMB [4] . Another increase appears in the online shopping through mobile terminal. With the widespread use of smartphones in China, mobile e-commerce develops at a high speed, which contributes to China's economic development.
Additionally, the development of e-commerce has created tremendous overflow effect towards the economy. The development of e-commerce will facilitate the development of relevant chains. With the widespread use of e-commerce, industries such as logistics, finance and IT will also get vitality, which helps to create millions of job opportunities. A large amount of e-commerce employees spring up, providing relevant service such as e-commerce trading service, business process outsourcing (BPO) and information technology outsourcing (ITO) [5] . The outburst of e-commerce orders also sets higher requirements to the servers' distribution ability. As a key link of the whole e-commerce development, the web of logistics supply chain has posed greater influence on consumers' experience. In 2013, e-commerce keeps expanding its influence on logistics and more e-commerce companies will increase its own distribution standard step by step. Apart from that, other industries such as third-party payment, electronic certification, network information security and internet insurance also develop rapidly.
Moreover, tremendous market of e-commerce contains limitless business opportunities. The rapid growth of Internet has formed another huge market following the traditional market. It breaks national boundaries and forms another continent in our earth which is named the seventh continent. Companies can construct a business marketing network which covers the whole world. According to the data from International Telecommunication Union (ITU), the amount of Internet users around the world has been 3.17 billion by the year end of 2015 and it is still growing [6] .
Furthermore, China can achieve global competitiveness through new skills. Information has already become an important strategic resource in the Information Age and e-commerce is the best way to achieve it. Utilizing the method of e-commerce, companies can construct a global business marketing system, implement the global operation strategy and strengthen global competitiveness. For MNEs and small industries, e-commerce enables them to understand the market requirement around the world.
The Problems Brought by E-commerce
As the biggest developing country in the world, China is still in the middle period of industrialization and the market economy has not yet been established. For the Chinese government, e-commerce is a new thing as well as a complicated systematic proceed because the development process and conditions are not mature for e-commerce. Hence, various problems and challenges still exist on the road of promoting the development of e-commerce.
The first problem is security problem. The operation of e-commerce involves safety issues in variously aspects such as asset security, information security, goods security and business secrets. If the security of e-commerce operations cannot be guaranteed, the realization of e-commerce is an empty talk. Many users are unwilling to make transactions online because they are doubtful of the security of online trade. Currently in China online theft happens from time to time and the Chinese government does not have effective measures towards these problems [7] . That's one reason why phishing websites are so rampant online. Since people often lose money when they purchase products online, it is difficult for people to trust online transactions. This phenomenon has been a significant developmental obstacle of e-commerce. What's more, the security problems are not just about technologies, but also related to management problems and law. Currently, China cannot mass produce its own network firewalls. In many banks, the technological security measures obviously do not meet the requirements of mass scale e-commerce trading. In law, the regulatory standards of e-commerce have not been systematically made and laws concerning violation of e-commerce are still in exploration stage [8] . All of these problems need to be solved with great efforts.
The second problem is technological problem. Barriers in this aspect include reliability and speed. In China, technological problems such as unreliable Internet lines and systems and poor communications service are common. The increasing growth of Internet users make the bandwidth crowded enough and the speed decrease. Though technologies such as billibit Internet technology is maturing, its wide use in China still takes time [9] . A traditional banking business takes only about several seconds to several minutes. However, online banking business cannot provide such speed. In addition, customers have to check whether the business has done through checking their account, which costs time. From this aspect, e-commerce is still inconvenient for customers.
Thirdly, cross-border e-commerce also encounters many problems in development process. For example, since the sellers and buyers are located in different countries in cross-border e-commerce activities, consumers mostly understand a product through the introduction of the online websites. However, due to the differences in language and area, buyers and sellers can not conduct an effective communication. What's more, different countries have different standards for products, which prevent the deal from going smoothly. For another example, though cross-border e-commerce develops so quickly, its logistic speed is lagging behind. The distribution of products often requires the transportation of at least two express enterprises. As a result, it often takes a very long time for ordered goods to be delivered to buyers [10] . Buyers also cannot trace the information of their packages. Problems such as loss of packages and damages of packages are serious. Such problems limit the ability of e-commerce enterprises in improving experience of buyers.
Possible Strategies
To effectively address the problems in China's e-commerce development, the following suggestions can be taken into consideration. To begin with, the government has to make a development plan for e-commerce and strengthen macro-direction. E-commerce is a new thing and its development speed is very fast. The policy makers have to be extremely sensitive towards market changes, strengthen research and formulate policies encouraging the development of e-commerce at the right time [11] . Relevant departments also have to make a plan for the development of China's e-commerce, on the basis of knowing China's social development situation and real needs. At the same time, preferential policies have to be made, in order to encourage more businesses to take part in e-commerce.
Secondly, the government has to establish an e-commerce framework. Current international e-commerce negotiations only center on a few countries, which is not suitable with the basic principle of international negotiation on the Internet. It is also not beneficial to the formation of an international e-commerce framework. China has to actively participate in international negotiations of e-commerce, encourage more Chinese enterprises to cooperate with foreign companies and attract foreign companies to take part in developing China's e-commerce market. We also ought to learn advanced e-commerce operation modes and technological methods of other countries, to vigorously establish an e-commerce framework acceptable to the international community.
Thirdly, Chinese government should strengthen the building of infrastructure and foster a favorable developing environment for e-commerce. E-commerce is a kind of business activity based on information networks. As a result, if the government wants e-commerce to develop, it has to build necessary information infrastructure and methods, including all kinds of information transmission networks, the research of information transmission equipment and the information techniques. In other words, a reliable and efficient basic Internet network has to be build, which guarantees the integrity and safety of information [12] . In addition, Internet users' experience of e-commerce has to be improved, such as increasing Internet speeds, reducing time spent on online transactions and so on.
Apart from these measures, the government also has to accelerate company's MIS establishment process, such as establishing an internal corporate environment which is suitable to business standards, and make e-commerce companies use information technologies to provide better financial service for consumers. Apart from that, companies and the government also have to promote e-commerce and cultivate e-commerce talents. Now in China, electronization in different industries and sectors is still not common. However, without adequate electronization of these sectors and industries, e-commerce is possible. For this reason, the government and companies have to cultivate, bring in and make good use of a batch of professional talents who have good qualities through different methods. It is important for ensuring the success of China's e-commerce. At the same time, it is an obligation for the government to research on new safety technologies, which help solve the security problems occurring in e-commerce. The government should then organize and actively take part in international cooperation. As a big trading nation, China can promote local enterprises to act on international conventions as quickly as possible through developing e-commerce. Hence, while the standards and stipulations of an agreement have not yet been made, the government has to attend relevant conferences making these agreements and conducts dialogue and coordination with other countries. Only by attending in international cooperation, can China represent itself in these international agreements on e-commerce and safeguard our political and economic interests.
Conclusion
To conclude, in this essay, the definition of e-commerce is explored, as well as the benefits and difficulties brought by China's e-commerce. Currently, China's e-commerce is maturing, which makes issues such as safety concerns, users' experience and law issues more obvious to see. These issues have brought negative influence to the development of China's e-commerce. To tackle these issues well, Chinese government has to take efficient measures to mitigate the negative influence and create a favorable environment for e-commerce. Apart from that, the government is obliged to exert macro control of e-commerce industry and give the right guidance, in order to make China's e-commerce develop more healthily.
